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  January 10, 2008 
 
 

MS # 7119.2 
 
Type:  Regular 
 
To:  Noriaki Matsushima 
 
E-mail:  nmatsush@kobe-u.ac.jp 
 
cc:  ishibash@econ.aoyama.ac.jp;  
 
Manuscript:  "The Existence Of Low-End Firms May Help High-End Firms" 
 
Thank you for submitting your revised manuscript to Marketing Science.  
In addition, we thank you very much for your response letter that provided 
detailed and useful information. 
 
The review team has completed its work.  The Area Editor (AE) report has 
arrived for your manuscript. 
 
There are a few minor corrections needed (please see the AE report) but, 
other than that, your manuscript now satisfies the conditions outlined in 
our last letter conditionally accepting the manuscript. 
 
Hence, we are pleased to formally accept your manuscript for publication 
in Marketing Science.  Congratulations on producing a rigorous, well-
written and important contribution. 
 
This manuscript represents an excellent and creative contribution to the 
journal and the discipline of marketing.  It should have a substantial impact 
in the next few years as it is widely read.  
 

PLEASE PROVIDE AS SOON AS POSSIBLE a copy of your 
manuscript (and any attachments) in either Microsoft Word or 
LaTex.  
 
Please also check the following information for accuracy and supply any 
missing items. 
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• The full title of your manuscript is: 

 
The existence of low-end firms may help high-end firms

 
• The full names of authors (in order) as they should appear in print are: 

 
Ikuo Ishibashiy 
Noriaki Matsushima

 
• Supply keywords.  Examples are on the Marketing Science website.  Your 

keywords are: 
 

Marketing strategy, pricing research, product positioning, game 
theory 

 
• Please obtain appropriate permissions for the use of any corporate logos or 

trademarks. 
 
• Please supply an electronic copy (in Microsoft Word, if possible, or a LaTex file) 

on A FLOPPY DISK OR CD of the last version of the manuscript that you e-
mailed us.  This copy should exactly match the accepted version except for 
necessary corrections.  If you do make necessary corrections, then please note 
all changes made from the accepted version in a separate file.  Please avoid 
making substantive changes and only make them after notifying the editor. 

 
• Send one printed copy by postal or express mail in single-space format.  Note:  

The electronic copy trumps print copy given any discrepancies. 
   
• Please check your abstract for clarity and impact.  Note that most abstracts are 

120 to 200 words.  It is important to forcefully state your strongest results in an 
effective and interesting manner.  Avoid “teaser” abstracts that only coax the 
reader into reading the entire article.  The abstract should summarize rather than 
advertise.  State only the most important results in a strong forceful manner.  
Avoid reviewing the literature, trying to be exhaustive or highly qualified.  When 
writing an abstract, remember that periodical search engines (often truncate 
long-abstracts or rewrite them).  The first 50 words should contain the important 
findings. 

 
• Please supply electronic copies of all artwork for all figures. 
 
• Please supply an author bio (see the last issue of Marketing Science for 

examples).  Bios may contain humor or interesting personal notes that are 
appropriate for a leading journal.  However, avoid self-deprecating statements. 

 
• Please supply a one-line abstract for your manuscript (see the last issue of 

Marketing Science for examples).  Note that one-line abstract should be similar 
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to newspaper headings that catch attention and state the key contribution or 
problem area.  They should describe the article and should use action verbs.   

 
• If this manuscript is based on a dissertation please notify me immediately IN A 

SEPARATE E-MAIL.  All articles based on a dissertation become automatic 
entrants for the Frank M. Bass Dissertation Paper Award.  Please note that all 
manuscripts (based on a dissertation or not) are automatic entrants for the John 
D. C. Little Best Paper Award. 

 
• Finally, if you have tables, figures or other parts of the manuscript that would be 

best conveyed in color, we could print your figures in four-color format for an 
additional fee.  INFORMS negotiated low per-figure four-color publication fees 
from the printers.   For example, for 2005 articles, authors were billed $680 for 
the first figure and $36 for each additional figure -- significantly lower than 
printers' fees in the past.  Please note that the production editor must be notified 
when a paper includes color artwork. Production processes are different for 
papers that contain color artwork.  Finally, articles with color figures are usually 
placed at the beginning of an issue because color figures must be printed on a 
specially coated paper, which is used in signatures of 8 pages, at minimum, and 
the most cost-effective placement of the signature is at the beginning of the 
issue.   If you are interested in this option please contact the business manager 
(mktgsci@cba.ufl.edu) to obtain a cost estimate for your article. 

 
• Please do not make other substantive changes to the manuscript (that are 

unrelated to this letter or the attached comments) without notifying the editor of 
those changes.  

 
When we receive all these items, we will send all the materials to Stephen Siegforth at 
INFORMS.  He will copy-edit the manuscript and get back to you in the near future. 
 
Finally, for future submissions (which we expect), please note that we have a new 
procedure at Marketing Science.  All manuscripts submissions should be electronic and 
accompanied by a submission form.  
 
Please see our website at http://www.marketingscience.org for details. 
 
Again, congratulations.  We thank you for publishing your research in Marketing
Science. 
 
 
  Best Regards, 

   
  Steven M. Shugan 
  Editor-in-Chief 
  Marketing Science 
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Notice of INFORMS Policy: 
As a condition of final acceptance of a paper for publication in an INFORMS journal, the 
author must indicate if the paper is posted on a website other than the author's personal 
website. The author is responsible for ensuring that, if any part of the paper has been 
copyrighted for prepublication, for example, as a working paper, the copyright can and 
will be transferred to INFORMS when the paper has been accepted. This includes both 
print and electronic forms of the paper. Authors may post their papers on websites after 
acceptance and prior to publication, as long as the sites are not copyrighted or do not 
serve as formal repositories. Authors may not post their page proofs on websites prior 
to publication. Contact permissions@informs.org <mailto:permissions@informs.org> for 
further information 
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AE Report for “The Existence of Low End Firms may help high end firms ”

The authors should be complimented for having completed an excellent piece of research.

I continue to have a concern about the clarity of the explanation provided for equation 11 
on page 18. When the authors say “In short, (11) is satisfied when tL is not small 
enough”, it is not clear exactly how to interpret this. Please reword this paragraph and try 
to relate it more clearly to Figure 3. Also where should Figure 3 be placed in the 
manuscript and why is the title of the Figure “The parameter range within which the 
handover is beneficial”? It is unclear what “handover” relates to.

AE REPORT


